
AATA 
Marketing Highlights and 
2022 Recommendations

Elevate your online marketing 



2021/2022 Achievements 



Scope of marketing work

● Your Life In Full Motion website
● Blogging
● Social media management
● Advertising
● Collateral refresh
● New tools for Members

Where available, analytics include Jan 1, 2021 - March 1, 2022



YLIFM Website and blogging

● Your Life In Full Motion website 
launched in February 2021
○ 8,486 pageviews
○ Users visited 1.38 pages per 

session
○ Calgary & Edmonton top 

locations
○ Advertising and social media 

driving the most traffic to the 
site

● Strong participation from 
Members in contributing blog 
content
○ 25 blogs published since 

launch

Top 
blog 

posts



Social Media
● Relaunched Facebook page and 

began active daily publishing
○ Audience has grown by 8.6% 

(519 total fans)
○ 10,309 engagements (organic 

and paid) 
● Launched Instagram on October 1  

○ 147 followers
○ 956 engagements 

● Meet ‘N Greet/AT Spotlight posts 
tend to do particularly well

Help us reach more people by sharing our 
posts and tagging us in your content!

 

Top post by engagement rate per impression

Top post by total engagements

@AATA.therapy @alberta_athletic_therapists



Ad Campaigns

● Two social media ad campaigns 
launched on Facebook and 
Instagram in 2021

● Target audience (Albertans)
○ Mature
○ Working 
○ Recreational athletes

● Reached 296,609 people 
● Generated 4,801 link clicks to 

the YLIFM website and 257 
social engagements

Ads targeting Mature Albertans had the highest performance



Collateral Refresh

● Updated 7 posters and 2 
postcards for Members to use 
in their own marketing efforts 

● New images and new text
● Can be found on the AATA 

Members portal to download 
and print: 
https://aata.ca/members/mar
keting-items/

https://aata.ca/members/marketing-items/
https://aata.ca/members/marketing-items/


AATA.CA Website

● Member Forum launched - join the 
conversation. Gather as an AT 
community to talk about the 
profession, get advice and 
network.

● Member Database completed
○ Enhanced tracking on 

contact links 
○ Updated Member profiles - if 

you haven’t already, login to 
update your profile. This 
information can help us 
feature the great work you 
are doing as part of our social 
media promotion!



2022 Marketing 



2022 Marketing

● Two new ad campaigns planned for 2022 in the spring and fall featuring blog posts that 

speak directly to the opportunities AT provides for our 3 key audiences:

○ Mature Albertans – Get the most out of your retirement! How an AT can help 

keep you healthy and active.

○ Recreational Athlete – Make the most of your summer. Let an AT help you prep 

for an injury free summer recreation season.

○ Alberta Worker – Injured on the job? An AT can help you get back to work 

faster.

● Continue to publish timely and relevant blogs - please let us know if you would like to 

volunteer to write a post; blogs include an author bio and are frequently featured on our 

social media channels.

● Continued publishing to our social media channels - we are always looking for new content 

ideas. Share your own tips, testimonials, videos, blogs, etc. with us and we will add it to our 

calendar.



Want to get involved in helping us 
promote AT in Alberta? 

Email LeeAnne at: marketingchair@aata.ca


